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Caldwell Named One of the Nation’s
100 Best Communities for Young People
by America’s Promise Alliance and ING

Competition Recognizes Communityd Efforts to Reduce High School Dropout Rates

[October 12,2011 z Caldwell, Idaho]? Caldwell achieved national recognition as one of
I f AOEAAB O 0 Ol 100B&tKommiinitits far YuAg®Pddple presented by ING for
its initiatives to help young people. The competition recognizes communities across the
country that focus on reducing high school dropout rates and providing service and

support to their youth.

Caldwell, a 100 Best winner for a second time, boasts a high graduation rate and a low

crime rate thanks to its numerous initiatives to keep youth safe and in school. The Caldwell

Youth Coalition, a partnership between the City of Caldwell and the Caldwell School

District, addresses the most pressing issues facing youth such as safety, after-school

supervision, health, education, workforce readiness and community involvement. Another
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who come from violent situations how to make positive life choices through advocacy,

support, education, awareness, affordable housing and community involvement.

Caldwell also ensures its youth have a voice in community decisions as well as
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after-school programs, in 2010, Caldwell began the Caldwell Freshman Academy. This

freshman-only school was started to improve graduation rates by helping some freshman

make a more successful transition to high school through small class sizes and team-

building exercises.
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community members that have dedicated their time to making a difference in the lives of

I 00 Ui 061 ¢ PAI bl A8o

O)1l A 1 A @0 dtudentEdkod dut of high school every day, we hope Caldwelld O

initiatives inspire other communities across the nation to take action to solve the
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Alliance president and CEO. (@aldwell is especially deserving of this recognition due to
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their efforts to ensure that their young people graduate high school and go on to lead
healthy, productive lives. Caldwell refuses to let the challenges they face determine the
future for their young people. Instead, they are helping their youth prosper and become
contributing members of society8 06

Atnoon EST on Oct. 12, 2011, Kondracke will join! | AOEAA8 O 001 I EQA 11 EAT
Powell and ING Foundation President Rhonda Mims at the Newseum in Washington, D.C,,
to officially announce the 100 winning communities in a live webcast:

Wednesday, Oct 12
1:00 - 1:15 PM ET & 4:00- 4:15 PM ET

KU Digital

Galaxy 17, Transponder 15 Ch. D
Downlink: 12013.5 Horizontal
FEC: %

Symbol Rate: 6.1113

Data Rate: 8.448

Audio rate: 6.2/6.8

C Band Analog

Galaxy 19, Transponder 08
Downlink: 3860 Horizontal
Orbital Slot: 97 deg

Audio rate: 6.2/6.8

The live feed of the webcast is available at www.americaspromise.org/100bestwebcast .

CTI‘l}e,iss'ues surrounding youth education and success are of vital importance to INGh 6 OAEA
- E1 O8 on@oin®spport for 100 Best underscores our commitment to the causeand the
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Caldwell will receive a $2,500 grant, signage identifying the community as one of the .
| A O Efiod Bés€Xommunities for Young People,and AAAAOO O1T 'I AOEAAS6O 001
community development resources.

First held in 2005, the 100 Best competitionis| T A T £ OEA 111 EAT AAGO OECI
is part of its Grad Nation campaign, which is a 10-year initiative to mobilize Americans to
end the high school dropout crisis and prepare young people for college and the 21st
century workforce. The 100 Best honors communities large and small, rural and urban,
that are making progress to help young people achieve their potential, which includes
earning a high school diploma, securing a good job, and playing an active, productive role in
' | AOEAAGO AATTTi EA OEOAI EOUS

All communities entering the 100 Best competition completed a rigorous application where
they provided details on how their existing programs and initiatives help deliver the Five
Promises? resources identified by the Alliance as being critical to the development of
healthy, successful children: caring adults; safe places; healthy start; effective education;
and opportunities to help others. Applicants were also asked to describe how different
sectors of their community work together to help children and families overcome
challenges. Most importantly, communities were judged on the strength and innovation of
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their efforts and programs to help young people graduate from high school prepared for
college and the 21st century workforce.

This year, more than 300 communities from all 50 states, the District of Columbia and
Puerto Rico were nominated for the 100 Best distinction. Winners were chosen by a
distinguished panel of 20 judges that included: Marc Morial, president and CEO, National
Urban League, Roxanne Spillett, president and CEO, Boys and Girls Clubs of America, and
Michelle Shearer, Chemistry Teacher, Urbana High School, 2011 National Teacher of the
Year.

The winners are a diverse group, ranging from small communities to large cities. A list of all
2011 winners can be found at www.americaspromise.org/100best.

Being a 100 Best community not only demonstrates commitment to local young people; the
award fosters local pride, bolsters economic development and shines the spotlight on the
people and programs that are building better communities. The competition also facilitates
the sharing of best practices among communities nationwide regarding education, access
to health care, reading score improvement, youth service and pre-school enrollment,
among many other areas.

About America’s Promise Alliance
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of children and youth by ralsmg awareness, supporting communities, and engaging in nonpartisan advocacy.

Through our Grad Nation campaign, we harness the collective power of our partner network to mobilize

Americans to end the high school dropout crisis and prepare young people for college and the 21st century

workforce. Building on the legacy of our Founding Chairman General Colin Powell, the Alliance believes the

success of our young people is grounded in the Five Promises? caring adults; safe places; a healthy start; an

effective education; and opportunities to help others. Fori | OA ET & OI AOETT AAT OO ! i AOEA/

Alliance, visit www.americaspromise.org.

About ING

ING is a global financial institution of Dutch origin offering banking, investments, life insurance, and
retirement services to over 85 million residential, corporate and institutional clients in more than 40
countries. With a diverse workforce of about 115,000 people, ING is dedicated to setting the standard in
helping our clients manage their financial future.

In the U.S., the ING (NYSE: ING) family of companies offers a comprehensive array of financial services to
retail and institutional clients, which includes life insurance, retirement plans, mutual funds, managed
accounts, alternative investments, direct banking, institutional investment management, annuities, employee
benefits, and financial planning. ING holds top-tier rankings in key U.S. markets and serves nearly 30 million
customers across the nation.
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corporate citizenship and supplier diversity fosters an inclusive environment for employees that supports a

distinctive product and service experience for the financial services consumer. For more information, visit

www.ing.com/us.

About the ING Foundation
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employees and customers live. Through charitable giving and employee volunteerism, the foundation focuses
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sustainability. For more information, visit www.ing-usafoundation.com.
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